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WHAT’S IN IT FOR THE HOMEBUILDER?

Stampil-Hartke Associates, LLGC

There is no doubt that given a
Choice Most CONSUMErs prefer. envi-
ricnmentally frendly products. There
are even independent polls that testl-
fy a homebuyer will pay more [or
green homes and amenities. What
remaing e be scen is whether con-
sumers will put their money behind
their polling,

It's still teo carly in the market transformation curve o
kmow how much more the FlIJh|ir! will il.'l!n.'l“].' iy foar green
homes. Across the boards, the price for everything that gocs
inta bailding 2 home s escalating, This rrend makes it r_u'r_ll:-
bematie for builkders o take on the potential, additional costs
of Building green, The good new's is there ame many benefits
from groen development that can offset additional cxpenses
anel overall Cost, The major Benefits green homeboilding can
bring vo thie hometuilding industey incluce:

Precmptive government control

Iemproved Public Relations

Early entrance into the learming corve

Reduction of i:'lr:n.':ﬂil'lf.;]:r CHMEASVE wWaste removil

Marketing differentlation

Shortened |'|:'||:||.‘|.i:..'ii‘nﬁilililrI jr.lp-n:nul |'|-|.:|‘i-|'u;]

Resduced ability exposuns

The retum on investments provided by each of these
pvimis 15 difficult to gqualify, however the benefits are unde-
niable,

CGovernment controbs: These cin critically affect the ¢l
clemcies inbaerent to thee private sector 18 s imperative thar the
HEA develaps privae sector green stnckands that will benelit
the cnvironment and preempt potentially crippling govern-
ment management of the homebuilding incdustry,

Public relations: While public perception docs not affect
cost, it is imporant to business development. Generally,
buullders are viewed as enemles of the environment gobbling
up Brm and forest to pump out profit. The public needs o
understand that developers live within their comminities (oo
and] want @ elean, safe environment for ourselves, and maones
impartanthy, our chilchren.

Learning curves Many states and the Federal govern-
MEENEs arc NOWw reguiring green building. [0S bener 1o get on
bosard nove aned learn the varfows systems before the com peti-
tion gets o leg up™amd @kes away the local market share,

Waste removal reduction: There is no land left o expand
lnctfills and tipping focs arc skyrocketing. Because of this
many disposal firms have scen the light and cntered the green
industry from the commercial side, They will end up taking
most, if not all of the work out of residential site waste sepa
ration. The homebuilder will only need o contact the correct
wiste vendor who will supply a ‘green’ poll-oll, The vendor
then takes care of the rest

Marketing differentiation: Green homes are actually
High Performance Homes, High Perfformance connotes betier
qualicy and berter quality produces igger |Jmﬁl.~.. Fuiliers that
market thelr homes as High Pedformance will find themselves
ab thees top of the foodd clmin, right where they want o be,
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Shortened approval process: Municipality reviews can
Lake years. Green designed communities acdress many ol the
issues that skow this process such as increased open space,
reduced storm water muenoll, and minimized wtility boads, In
aclditlan, green design echnigques appeal vo the neighbors and
individuals thag make up the various municipal revicw boarnds.
Less resistance at hearings and reviews is alwayvs a good thing.

Reduced lability: One major focus of green design is
indcor alr quality. Many of the design and construction tech-
nigueess provide o safer indoor environment by reducing mols
ture infiltstion and the potential for modd. Ulimancly, risk
reduction translates to lower costs and secured profiis.

The benefits of building geeen can be achieved theough the
cresition of a residential green guidelines program that w41l
make it simple for a bailder oo fallawe To that emd, the Bucks-
Mont HBA is currently developdng its oen BuiltGreen program
based wpon 4 sct of criteria issued by the NAHE (National
Aszoclatkon of Homebullders). The challenge for the HBA is 1o
ealillish a comprehensive progrm that Bas high standands
and yet s relatvely easy o understand, follow, and GulGll, The
progranm must have real “teeth® if it is to be taken seriously by
the public and municipal Icaders.

The demand for green is here, It's time to meet the
challenge with the right leadership, motivation, and tools,
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